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(4) To transmit general information 
to all meter customers concerning rate 
and rate category changes imple-
mented or proposed for implementa-
tion by the United States Postal Serv-
ice. 

(5) To advertise Postal Service serv-
ices relating to the acceptance, proc-
essing and delivery of, or postage pay-
ment for, metered mail. 

(6) To allow the Postal Service to 
communicate with USPS customers on 
products, services and other informa-
tion otherwise available to USPS cus-
tomers through traditional retail out-
lets. 

(7) Any internal use by Postal Serv-
ice personnel, including identification 
and monitoring activities relating to 
postage meters, provided that such use 
does not result in the disclosure of ap-
plicant information to any third party 
or will not enable any third party to 
use applicant information for its own 
purposes; except that the applicant in-
formation may be disclosed to other 
governmental agencies for law enforce-
ment purposes as provided by law. 

(8) Identification of authorized meter 
manufacturers or announcements of 
de-authorization of an authorized 
meter manufacturer, or provision of 
currently available public information, 
where an authorized meter manufac-
turer is identified. 

(9) To promote and encourage the use 
of postage meters, including remotely 
set postage meters, as a form of post-
age payment, provided that the same 
information is provided to all meter 
customers, and no particular meter 
manufacturer will be recommended by 
the Postal Service. 

(10) To contact meter customers in 
cases of revenue fraud or revenue secu-
rity except that any meter customer 
suspected of fraud shall not be identi-
fied to other meter customers. 

(11) Disclosure to a meter manufac-
turer of applicant information per-
taining to that meter manufacturer’s 
customers that the Postal Service 
views as necessary to enable the Postal 
Service to carry out its duties and pur-
poses. 

(12) To transmit to a manufacturer 
all applicant and postage meter infor-
mation pertaining to that manufactur-
er’s customers and postage meters that 

may be necessary to permit such meter 
manufacturer to synchronize its com-
puter meter database with information 
contained in the computer files of the 
Postal Service, including but not lim-
ited to computerized data that reside 
in Postal Service meter management 
databases. 

(13) Subject to the conditions stated 
herein, to communicate in oral or writ-
ten form with any or all applicants any 
information that the Postal Service 
views as necessary to enable the Postal 
Service to carry out its duties and pur-
poses under part 501. 

[63 FR 53812, Oct. 7, 1998. Redesignated at 66 
FR 55097, Nov. 1, 2001]
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AUTHORITY: 39 U.S.C. 101, 201, 203, 401, 403, 
404, 410, 416, and the Semipostal Authoriza-
tion Act, Pub. L. 106–253, 114 Stat. 634 (2000), 
as amended by Pub. L. 107–67, section 652, 115 
Stat. 514 (2001).

SOURCE: 66 FR 31826, June 12, 2001, unless 
otherwise noted.

§ 551.1 Semipostal Stamp Program. 
The Semipostal Stamp Program is 

established under the Semipostal Au-
thorization Act, Public Law 106–253, 114 
Stat. 634 (2000), as amended by Public 
Law 107–67, section 652, 115 Stat. 514 
(2001). The Office of Stamp Services has 
primary responsibility for admin-
istering the Semipostal Stamp Pro-
gram. The Office of Accounting, Fi-
nance, Controller has primary respon-
sibility for the financial aspects of the 
Semipostal Stamp Program. 

[67 FR 5215, Feb. 5, 2002]

§ 551.2 Semipostal stamps. 
Semipostal stamps are stamps that 

are sold for a price that exceeds the 
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postage value of the stamp. The dif-
ference between the price and postage 
value of semipostal stamps, also known 
as the differential, less an offset for 
reasonable costs, as determined by the 
Postal Service, consists of a contribu-
tion to fund causes determined by the 
Postal Service to be in the national 
public interest and appropriate. Funds 
are to be transferred to selected recipi-
ent executive agencies, as defined 
under 5 U.S.C. 105. The office of Stamp 
Services determines the print quan-
tities of semipostal stamps. The use of 
semipostal stamps shall be voluntary 
on the part of postal patrons.

§ 551.3 Procedure for selection of 
causes and recipient executive 
agencies. 

The Postal Service is authorized to 
select causes and recipient executive 
agencies to receive funds raised 
through the sale of semipostal stamps. 
The procedure for selection of causes 
and recipient executive agencies is as 
follows: 

(a) In advance of the issuance of a 
semipostal stamp, the office of Stamp 
Services will publish a request for pro-
posals in the FEDERAL REGISTER invit-
ing interested persons to submit pro-
posals for a cause and recipient execu-
tive agencies for a future semipostal 
stamp. The notice will specify the be-
ginning and ending dates of the period 
during which proposals may be sub-
mitted. The notice will also specify the 
approximate period in which the 
semipostal stamp for which proposals 
are solicited is to be sold. The office of 
Stamp Services may publicize the re-
quest for proposals through other 
means, as it determines in its discre-
tion. 

(b) Proposals will be received by the 
office of Stamp Services, which will re-
view each proposal under § 551.4. 

(c) Those proposals that the office of 
Stamp Services determines satisfy the 
requirements of § 551.4 will be for-
warded for consideration by the Citi-
zens’ Stamp Advisory Committee, 
which is described in Administrative 
Support Manual (ASM) section 644.5. 
For availability of ASM 644.5, contact 
the Office of Stamp Services (202) 268–
2319. 

(d) The Citizens’ Stamp Advisory 
Committee will review eligible pro-
posals forwarded by the office of Stamp 
Services. Based on the proposals sub-
mitted, the Citizens’ Stamp Advisory 
Committee will make recommenda-
tions on a cause and eligible recipient 
executive agency(ies) to the post-
master general. If no eligible proposals 
are recommended, the Postal Service 
will solicit additional proposals 
through publication of a notice in the 
FEDERAL REGISTER and through other 
means as it determines in its discre-
tion. 

(e) Meetings of the Citizens’ Stamp 
Advisory Committee are closed, and 
deliberations of the Citizens’ Stamp 
Advisory Committee are predecisional 
in nature. 

(f) The postmaster general will act on 
the recommendations of the Citizens’ 
Stamp Advisory Committee. The deci-
sion of the postmaster general shall 
consist of the final agency decision. 

(g) The office of Stamp Services will 
notify the executive agency(ies) in 
writing of a decision designating the 
agency(ies) as recipients of funds from 
a semipostal stamp. 

(h)(1) A proposal submission may des-
ignate one or two recipient executive 
agencies to receive funds, but if more 
than one executive agency is proposed, 
the proposal must specify the percent-
age shares of differential revenue, net 
of the Postal Service’s reasonable 
costs, to be given to each agency. If 
percentage shares are not specified, it 
is presumed that the proposal intends 
that the funds be split evenly between 
the agencies. If more than two recipi-
ent executive agencies are proposed to 
receive funds and the proposal is se-
lected, the proposal is treated as pre-
scribed by paragraph (h)(3) of this sec-
tion. 

(2) If more than one proposal is sub-
mitted for the same cause, and the pro-
posals would have different executive 
agencies receiving funds, the funds 
would be evenly divided among the ex-
ecutive agencies, with no more than 
two agencies being designated to re-
ceive funds, as determined by the vice 
president and consumer advocate. 
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